WRITERS’ MARKETS + MOTIVATION





The wind-up of the Women Writers Network after 24 years of shared experiences, and successes has been a loss.   What we intend to do with this newsletter for a trial period, is to create space and time for alternatives to be considered and to emerge.  We are open to and vigorously encourage your ideas and suggestions - and now would be a good time to make them.
The content of Writers’ Markets + Motivation will be similar to the old WWN newsletter in terms of market information and news.  Readers will be encouraged to pool their feedback on markets approached so that we can target publications more tightly.  The tone will be positive, ‘how to’ and upbeat. We will invite and support subscriber reports and reviews of courses, books and writing; editorial direction; subscribers’ successes, adverts and notice board announcements.   
Monthly meetings will happen if members request them and will need to be self-funding!  They can be promoted and freely advertised in the newsletter.  There is the possibility of meeting up two to three times a year for networking and training in  ‘how to do’ some aspect of writing, possibly combining this with a main speaker.  There will also be a coaching element to the newsletter, to encourage writers to become even more pro-active in their attitudes and approaches to writing markets. 
Harnessing existing writing skills 
For the newsletter to continue we require more subscribers, many of these may be curious about acquiring new ‘niche’ writing skills.  WWN was fortunate to have writers with a fabulous array of writing genre skills, some also combined PR, teaching and other abilities.  Perhaps you have ‘niche’ skills you would like to pass on? If so, you might offer workshops for payment to other writers?  If you have the writing skills, but are unsure of how to teach them, we shall be offering encouragement, ‘how to’,  Presentation Skills and lesson planning workshops at a very reasonable cost  

QUESTIONS FOR FICTION + NON-FICTION BOOK WRITERS 





Would a regular update of future book titles in your writing genre planned for 2010 and beyond, with short descriptions and themes predicted to be on bookshelves and best seller lists excite you?  Would it increase your chances of targeting and selling your work if you were more accurately able to predict future trends?    

If you know well in advance what future titles were likely to be on best seller lists would it give you time to think about:  ‘if I had just written that potential best-seller, what would my next title be?’   Knowing what titles are planned, a year to eighteen months ahead of other writers, gives you time to create your chapter heads, an eye catching title, brood on characters’ motivation and write a cracking synopsis.  

ARTICLE WRITERS 





Article Writers.  How do you feel about group targeting of individual publications and some feedback to the main group.  Initially this may seem like a very scary proposition, and you may feel that such an altruistic action could lose you work.  We used this method to produce the Comedy Writers Association Newsletter, and in practice, it tends to increase the whole group’s marketing range brilliantly.  Group targeting is a fun activity, connects you to other writers, is a team-building exercise and because the number of markets available increases, everyone’s chances of being published increases.  Think about it.   Most writers in the course of their daily activities acquire knowledge about markets they might never consider writing for or use.   Would you consider passing that information on to others in the group?
BBC LOOKING FOR JOURNALISTIC TALENT

	The BBC wants to attract talented journalists from a range of backgrounds and pre-select for certain skills and qualities before job vacancies occur.   Their Talent Pool website launched today is the fruits of a pilot conducted last year that attracted 580 entrants, many of whom netted jobs in BBC news radio and TV, in current affairs, news, and on line services.

: 

If you’re curious to know how your own journalistic talents measure up to the BBC’s rigorous requirements, they are listed below. 

They say Joining the Journalism Talent Pool is all about what you know, not who you know:

What you know about finding great stories and telling them well.

What you know about serving our audiences.

What you know about the BBC’s core values.

What you know about the people and events that are making the news.

What you know about finding – and cultivating – good contacts.
If you believe you can pass the rigorous assessment process, why not visit the Talent Pool Website.  In any case, it’s well worth applying the above criteria to any potential markets you are aiming to write for.

Making breakthroughs in competence that increase your writing skills, productivity, or marketability will keep you fresh and curious about writing and stave of boredom.   After that it is habitual use and integration of your newly acquired strategies that enhance your writing so that the changes become permanent.


Guardian is latest paper to cut freelance budgets

The Guardian is the latest national newspaper group to cut its freelance budgets.  Although exact figures have not been revealed, it seems that freelance rates have dropped by around five per cent.  The Sun, The Times and The Sunday Times have also cut freelance contributors budgets..

The Sun’s new rates are £20 for a one or two paragraph story; £35 for three to five paragraphs; £50 for six to eight paragraphs and £70 for nine paragraphs. The rates for small, medium and large page-lead stories are £100, £110 and £135 respectively.

Does anyone make money writing for the worldwide web.  If so we would love to learn how to do it?  
How are you maintaining your writing connections and gathering new market information?  Are you going it alone, or have you joined another group?  What would you need to have to make the experience even better?
If you are freelance working from home how do you deal with isolation from your peers?  Can e-mails and phone calls substitute for regular meetings-up for lunch or coffee chats?  
LOCAL JOURNALIST TRIUMPHS OVER NATIONALS  
	A local newspaper reporter has triumphed over national newspaper and magazine entrants to take the title ‘journalist of the year’ by the mental health charity Mind.  Eleanor Harding picked up the award for the Wandsworth Guardian series, which ran a year-long campaign aimed at challenging the myths about mental illness.  She was short listed from journalists from the Guardian, Observer, Independent, Daily Mail, Daily Mirror and Independent on Sunday.  Magazine writers came from the Big Issue, Top Sante and Men's Health.


What made Eleanor’s writing stand out?   The Judges praised her articles, which explored the lives of people with lesser-known mental health problems, including body dysmorphic disorder and post traumatic stress disorder.

Mind head of media Claire Ashby praised the "sheer range and quality of articles submitted this year" which she said had all contributed towards improving understanding and awareness of mental health issues.

"The media plays a major role in shaping our attitudes towards mental health," she said. "It's fantastic to see so many journalists playing their part in getting the true picture of mental health across."
THOUGHT PROVOKER:  Motivate yourself – nobody else can do it for you!  If you specialise in writing on mental health, then 

· Pencil in your diary to look out for and enter the award next year.  

· Stick the winning criteria for this year’s competition on the wall, so you can see it and work towards achieving these points in your writing throughout the year.  

Writing breakthroughs in ability are important and thrilling.     Even if you don’t win the award, you will have integrated new improvements that enhance your writing skills, and the changes  will have become permanent.



Creative Copying for Writers – make use of Publishing Trends 





Now that book publishers are feeling the pinch some are coming up with innovative ways to compete.  One publisher plans a massive rebranding of its books and more aggressive positioning against competitors.  They also say they plan to promote authors as heavily as established gurus within their sector.   (Not sure yet what this means for authors.)   In return they are asking us for author insights and online articles written on the key search words that readers googled to get to each particular book.  Now that I know the words that enticed people to buy my book I have put them into my Website heading to encourage more traffic to the site.  Lets see what happens now.
What could writers do to make their website more informative, welcoming and of interest to readers?  Could you offer a taster of your book, with a short e-course from you the expert on how to write for your genre?  You may not have the resources to do a book tour of America, but with the internet at your fingertips you might manage a ‘virtual’ book tour of the English speaking world offering a short clip and some wise words about your books topics to writers’ websites.

MARKET NEWS

NONFICTION
 
Cooking
Clara Cannucciari, a 93-year old great-grandmother, has become a YouTube sensation in her cooking show filmed by her grandson.  Her ‘Great Depression Cooking’ recipes are designed to lift spirits and keep the wolf from the door.  Her book ‘Clara’s Kitchen’ due for publication in October is based on her memories, words of wisdom and recipe’s designed to keep the wolf from the door.

Memoir
Josh Sundquist's EVERY BIT OF GRACE, is the story of how when he was 9 years old, Ewing's Sarcoma, a virulent strain of cancer, claimed his left leg; his amazing journey takes him from his religious up-bringing in a small Southern American town, and culminates with him skiing in the Paralympics in Turin. For publication in February 2010.

AmazonEncore

Amazon has announced a new program called AmazonEncore in which they will license and publish certain previously-published books directly, focusing on "exceptional, overlooked books and authors that show potential for greater sales." Title selection will be driven by "information such as customer reviews on Amazon websites. Amazon will look to the feedback they get from their customers to identify books that have unexploited potential.


General/Other
Dorothea Benton Frank's planned sequel to her novel PLANTATION, in a three book deal.   (Does this mean that saga writing for mega-bucks is back in vogue again? It took a bit of a bashing a while back.)   No publication date yet.

Jim Powell's THE BREAKING OF EGGS, the tale of a 60-something, left-leaning misanthrope who has made his living publishing a yearly tourist guide to Eastern Europe; after a rapacious American publishing conglomerate offers to buy out his travel guide, he journeys out into the world to discover that many of his conceptions about people and politics may be incorrect and that the story of his family may be very different from what he imagined.  2010 and beyond.

 Lifestyle
Style writer and children's book author Lesley Blume's first adult book, based on her popular Huffington Post column Let's Bring Back..., offering an amusing and illuminating illustrated encyclopedia of objects, rituals, and ideas from the past that can (and should) be used to better modern life, from fainting couches and courting candles to powder puffs, limericks, and sealing wax.   

Memoir
Barbara Sinatra's MY LIFE WITH FRANK, an honest but loving portrait of life with her late husband, Frank Sinatra, whom she was married to from 1976 until his death in 1998, co-written by Wendy Holden.  

Contributing Editor and Writer for O Magazine Suzan Colon's CHERRIES IN WINTER: My Family's Recipe for Hope in Hard Times, a memoir of getting laid off from her magazine job but finding meaning and inspiration in her nana's recipe file, for publication in November 2009,   Proof that when the chips are down we turn to food.


Marketing executive Sarah Ellis, and guitarist for the rock band Antigone Rising Kristen Henderson's TIMES TWO, the sweet, humorous, inspiring story of two women in love who want to have a family together, try for years to get pregnant, and then finally do, both of them at the same time.   Reveals the human side of the gay marriage controversy and the changing face of modern families.  For publication in Spring 2011


 
Narrative
Andrew Blackwell's VISIT SUNNY CHERNOBYL (and Other Adventures in the World's Worst Environments), an adventurous, thought-provoking romp through the world's most polluted places; equal parts travelogue, expose, environmental meditation, and faux-guidebook, careening through a rogue's gallery of environmental disaster areas in search of the worst the world has to offer.  

FICTION


THE IMMORTAL JANE AUSTEN  author Janet Mullany's, humorous novel about Jane Austen in Regency England who joins the vampire resistance in Bath when England is invaded by French forces.



 Times columnist Paul Pickering's THE LEOPARD'S WIFE is about a young pianist travelling through the Congo to meet a former schoolteacher with whom he shares a dark and provocative secret past, in the company of a Congolese army officer's wife with whom he falls in love


Author of the NYT bestseller OBEDIENCE Will Lavender's DOMINANCE, recounts how a renowned literature professor -- and convicted murderer -- teaches a controversial night class from his prison cell.   Years later he aids a former student in her desperate attempt to solve the next generation of murders as the students from the infamous night class are picked off one by one.

	CHALLENGE to readers:  in 50 words or less, come up with a sequal, or a good idea for another book, based on a spin-off of any of the above book ideas.




we can arrange some Sunday meetings to discuss format ideas for Coffee Sun:  14th or 28th midday, central locations 5 July, 18 July, 26 July.   Second or third meet up agenda might be the idea of finding writing buddies, or partners for joint writing projects.

	Writers Markets + Resource Network submissions to:  frances.coombes@yahoo.com 
	Subscription is £30 for newsletter eight times a year plus £5 set up fee.
	Advertising Rates £5 for 20 words or less to members.


	Subscribe before 1 July 2009 for £30 for 8 issues and set-up fee will be waived.  Send cheques payable to to:  ‘Frances Coombes’, 4 Lee House, Brecknock Road, London, N19 5AL. with SAE.   020 7609 1617  francescoombes@yahoo.com



If you do not wish to receive details of the newsletter again, please return e-mail with the word DELETE in the strapline.  

